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Ways of raising capital
Initial Public Offering (IPO)
Google
Google is one of the corporations which have embraced IPO as a way of raising capital. Initial Public Offer has been a success for Google. In 2004, Google went public in an anticipated initial public offering that valued the company at $23 billion. The company was six years old then. The company was already generating annual revenue of $2.7billion and profits of $286million. Today, the company’s cap is $390 billion with annual revenue $64 billion and profits $13billion. Google used a version of a “Dutch auction” for their IPO (Anand, 2005). This strategy intended to set the initial offering price at a fair market value to minimize the first day pop. This makes it easy for investors to purchase stock. Since it went public, Google continues to triumph is the number one most visited site on the web. In October this year, its shares were going at a staggering $1000 per share.
Company with Successful IPO
Facebook
Facebook first went public on May 18th, 2012. The IPO was surrounded by a lot of hype, the stock price plummeted at closing. They had to rely on a fail-safe that was put in place after the stock market crash of 1987 to avoid Facebook from sinking on its first day as a public company. (Krigman & Jeffus, 2016).  Initially the shares were going for $38 but this number halved by the end of 2012. However, despite the disappointment at first, Facebook’s stock has regained stability and currently hovers around $45 per share (Raice, 2012). This proves that a company can recover from a detrimental IPO flop, argues Raice (2012).  While IPO appeared to flop at first, it raised Facebook $16 billion which is the largest IPO in US history. Facebook therefore presents one of the best cases where IPO has been a success.
Company with disastrous IPO
Pets.com
This is one of the most well-known dotcom bubble flops of all time. In its first fiscal year, Pets.com earned revenues of $619,000 and spent $11.8 million on advertising. The website was launched in 1998 and lasted for two years. After its IPO in 2000 that raised $82.5 million, 268 days later, the company was bankrupt and closed its doors. In spite of their popular puppet mascot, the company went down in nine months after its IPO (Krigman & Jeffus, 2016).  
Pros of IPO
The following are the merits of IPO should the CEO decide to use this method as a source of capital for the corporation. If the corporation decides to use this method, it is bound to have the following advantages.
1. The corporation can access to investment from the entire investing public to raise capital
2. [bookmark: _GoBack]IPO will facilitate easier acquisition of deals also called share conversions.
3. Increased transparency. This comes with the mandatory quarterly reporting which helps the company to receive more favorable credit borrowing terms compared to a private company (Ljungqvist & Wilhelm, 2003).
4. Initial Public Offerings can give a company a lower cost of capital for both equity and debt (Ljungqvist & Wilhelm, 2003).
5. IPOs increase the company’s prestige, exposure and public image which help increase the company’s sales and profits.
Cons of IPO
The corporation will be disadvantaged in the following ways should it adopt this method as the one it will use to raise capital.
1. IPOs are usually expensive and the costs of maintaining a public company are ongoing and unrelated to the other costs of doing business (Ljungqvist & Wilhelm, 2003).
2. The company is obliged to disclose its information such as accounting, tax, financial and other information. This can reveal its secrets that can be helpful to competitors.
3. There is an increased risk of legal issues such as private securities class action lawsuits and shareholder actions.
4. Fluctuations in a company’s share price can distract management which may be evaluated on the basis of stock performance rather than real financial results.
Other alternative methods of raising capital and their pros and cons
The CEO can use the following methods to raise capital for the company instead of IPO.
Borrowing 
a) Issuing bonds
A company can raise capital through issuing bonds. This is a method of borrowing money from the public. A bond is a financial contact whereby the borrower agrees to repay the amount borrowed with a certain interest over a period of time in the future. One advantage of bonds is that the interest rate is lower than in most other types of borrowing such as bank borrowing. Secondly, the interest paid on bonds is a tax deductible business expense for the corporation. Thirdly, bonds carry favorable financing terms compared to bank debt because risk is shared by a larger number of financial market investors. One demerit of bonds is that interest is payable even when no profit is earned. Secondly, bonds are not favorable sources of capital for small companies.
b) Bank debt 
The CEO can decide to borrow money from the bank as a source of capital for the corporation. This carries itself with some advantages. First, banks can be used for borrowing relatively small amounts of money compared to bonds. Secondly, the company does not need to be well known or widely followed.
Profits
Some corporations raise capital through the profits they have already made (profit plough back). The corporation can decide to do this as well. The corporation can do so by reinvesting some of its profits in structures or equipment. Merits of this method is that the company does not incur any cost in terms of interest. Secondly, it is favorable for already established companies that are making profit. Demerits of this method is that it cannot be used by starters or corporations that are running at a loss.
Conclusion
From the evaluation of the pros and cons of the different methods the corporation can use to raise capital, the IPO is the best option. I therefore advice the CEO to settle for going public rather than borrowing or ploughing back profit. The IPO is the best option for the reasons given above.
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